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Key projects for Beeston
>

All included in the levy, provided at no extra cost!

> Interactive
Touch-Screen Directories
A series of interactive touch-screen displays will be installed
around the town in key locations to attract new visitors to Beeston and to
encourage them tomove from one area of the town to the other.

Unique amongst other towns, these dynamic screens will offer visitors:

• A searchable, interactive directory of businesses

• An interactive map of the town centre with directions to
each business

• Customisable advertising for each business

• Data-capture opportunities for future marketing

Running alongside the touch-screen directories
will be a website, branded to match and carrying
similar content, but with some special offers
only available from the touch-screens
themselves.

> Bigger & Better Events
Events are key to raising the profile of the town and

attracting new visitors. With the BID’s investment, the
following events can be extended and improvedwith the aim of

doubling the number of people who visit and shopwithin the town.

Beeston Christmas Lights Switch-On: Extended to a series of three
high-profile shopping weekends leading up to Christmas, featuring

live music and street entertainers.

Chinese New Year Event: Planned enhancements include decoration of
The Square, street theatre/performing artists, Lion and Dragon dances
and of course, a spectacular fireworks display.

Summer Festival of Entertainment: Building on the success of the current
‘Summer in the Square’ programme, this will be extended and developed
over the school holiday period, starting with three weeks of live music on
Saturdays in The Square and culminating in a weeklong festival specifically
to encourage families with children into Beeston.

Summer Play Event on Broadgate Park: The ‘Play in Parks’ sessions
around the Borough have been very popular during the school summer
holidays, bringing families into the town centres for the events and then
onto shopping eating out etc. The BID will revitalise these events into
one large occasion marketed to all families in the borough.

> Radio Sponsorship
& Promotion
Beeston and its businesses will be
promoted regularly on the radio, through
a sponsorship arrangement with Trent FM
providing:

• Presenter promotions and competitions

• Thunder Crew promotional activity

• On-line visibility with Trentfm.co.uk

The package includes Weekend Sponsorship to build a
strong brand with the weekend listeners and give a
regular opportunity to promote events and businesses in
Beeston, and Drive Time Promotion featuring DJ
promotions and competitions.

> Public Relations & Advertising
During the development phase of Beeston over the next few
years it is essential that wemaximise every opportunity to
promote the town in a positive way, to:

• Generate more visitors to Beeston on a regular basis

• Encourage visitors to explore what Beeston has to offer

• Attract a variety of new businesses

• Help regenerate the town and its existing businesses

• Create a cohesive and welcoming environment for
residents and visitors alike.

The BID PR teamwill promote all the businesses in the
town on an individual basis, as well as the town as a
whole, with a variety of activities including press
releases in the local and nationalmedia,
PRworkshops and promoting events.
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> Increased
Student Engagement
Nottingham University, with
33,000 students, offers Beeston a
great opportunity to generate new
visitors each year. A range of activities
is planned to engage these students and
encourage them to shop in Beeston more
than at present, including:

Beeston Day at Fresher’s Fair: Giving businesses the
opportunity to meet potential customers face to face and offer
promotions to attract them to your business.

Beeston Fair: To take place six months after the Fresher’s Fair,
maintaining the awareness of Beeston to the students and giving
more businesses a chance to introduce themselves to the whole
student community.

Discount Voucher Scheme: Every new student will get a voucher
booklet with special promotions for Beeston BID businesses. 12,000
copies will be printed and distributed to students each year.

> Beeston Crime Watch
The Beeston CrimeWatch will use the National
Business Information System (NBIS) to identify
and target persistent offenders and troublemakers
who commit the majority of crime in Beeston or are
likely to come to Beeston. This will help:

• Prevent and detect crime in Beeston.

• Reduce the fear of crime in Beeston.

• Reduce and prevent criminality, anti-social behaviour
and alcohol related violence and disorder.

• Help in the apprehension and prosecution of
offenders.

• Strengthen partnership working with businesses,
community, police, council and other key
agencies

• Create a safe and secure Town Centre for
customers, staff and visitors to Beeston
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> Further information
A full breakdown of all the costs and further information
can be found in the Business Plan, available online from
www.beestonbid.org

Or contact:
Matthew Robinson, Beeston BID Manager
Tel: 07875 581 427
Web:matt.robinson@beestonbid.org
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The Beeston BID Consultancy has
been financed by Nottinghamshire
County Council and Broxtowe
Borough Council.


